UNIVERSITY OF NICOSIA
MANEMIZTHMIO AEYKOZIAX

ANAKOINQZH TYMNOY
29/01/2013

«T1 Aéve o1 €101KOi OTOV TOHEAO TOUG»
Ze1pa 6 diaAE€emv and EnayyeAHATIEG OTO XWPO TOUG 0TV ayopda TnG Kunpou

Zuv3I0PYAVMVETAI HE TA HETANTUXIAKA NPOYPAHHATA ONIOUS®V TOU
MavenioTnpiou Asukwaoiag To M.A. in Media and Communications ka1 To MBA

Ta peranTtuxiakd npoypapuata Tou MMavemotnuiou Asukwoiac M.A. in Media and
Communications kai To MBA napoucidfouv pia oeipa SIAAEEEWY pE TITAO «TI A&ve ol
€I0IKOi OTOV TOMEA TOUG», mapouacialovtac 6 enayyeAPATieC oTov TOPEA Toug, nou 6a
HolpaoToUV padi pag Tnv enayyeAUaTikn Toug EPNEIpia kal Nwc Xelpidovral Ta B€uarta nou
NPOKUNTOUV OTO XWPO £pYAciac Touc AauBavovtac unoynv Kal Tnv napouod OIKOVOMIKN)
kaTaoTaon oTnv Xwpa pac. Eniong, ol 1dikoi Ba ava@epbouv yia To PEAAOV Kal Tn
onuaocia TNG TPITOBABMIAC eknaideuonc BAon TwWV €NAYEAAUATIOV TOUG EUMEIPIOV OTO
XWPo Touc. H ocipd diaAéEewv Ba Eekiviyoel anod Tig 22 dePpouapiou kal 6a oAokANpwOEi
oTIG 24 AnpiAiou, 2013.

To npoypappa £Xel WG ERG —

AguTtépa: 04/03/2013  18.00-19.30
OMIAATAG: MixaAng BipapTn, Inspiration Coach & Author
©¢pa: The only certainty is uncertainty

TpiTn: 12/03/2013 18.00-19.30
OpIAnTAG: NTivog Iwavvidng, Country Manager, DHL
©¢pa: Managing change: It begins at the top

Teraptn: 20/03/2013 18.00-19.30
OpIAnTAC: Alexandros Novicov, Director of Vivid
©¢ua: Digital strategies

NépnTn: 26/03/2013 18.00-19.30
OpIANTAG: Aivog Eppoyevidng, Marketing Manager of Laiki Bank
©¢pa: Twenty six kilograms of shark weigh more than tons of crab

Agutépa 22/04/2013 18.00-19.30
OpIAnTAG: Pita Kapat@Qia, CYTA Communications & PR Manager
©¢pa: The right customer, the right insight, the right message, the right media

Teraptn: 24/04/2013 16:30-18:00
OpIAnTAG: KwoTtag FaBpinAidng, PR Director of Electricity Authority of Cyprus
©¢pa: Crisis management



To peranTtuxiakd npoypapupa Masters of Arts in Media and Communications Tou
MavenioTnuiou AgUKwaoiac €ival To HOVO HETANTUXIAKO NPOYPARHA Ornoudwv TO Omnoio
gival avayvwpiopévo and 1o Ynoupyeio Maideiac and 1o 2005. TO OUYKEKPIYEVO
npoypaupa avapabpiletar oe M.A. in (Digital) Media and Communications To ornoio 6a
npoogEpeTal oto MavemoThuio A€UKWOoIac anod Tov €pyOdevo SenTepPBpio.  To
METANTUXIaKO Npdypappa Ba cupnepiAapBaver pabnuarta onwg Digital Media, Innovation
and Social Transformation, Social Media Management, Publishing in Digital Media, Public
Relations and Advertising in the Digital Age and Interactive Multimedia Development, kai
ahAa.

To npoypappa MBA Tou MavenioTnuiou A€UKWOIaC €XEl WG OTOXO va Bonbroel Toug
onoudaoTéC va avanTugouv TIC anapaitnTeg OEIOTNTEC Kal TNV TEXVOYVWOid Mou
anairouvTal yia va €EeAixoUv o anoTeAeoATIKA JIEUBUVTIKA OTEAEXN, O 0noIadnnoTe
Beon, oTo Taxéwc HETaBAAOUEVO, JIEBVEC emIXEipnUATIKO NepIBAAov. To npoypauua
gival oxedlaopévo yia Atopa HPE ano@acioTIKOTNTA MOU €XOUV OTOXO va avaidpouv
NYETIKOUC pOAOUC Kal va pnopoUv va naipvouv ano@Acelic, va Npoo@EPOUV OTPATNYIKA
KaTewBuvon kai va dlaxelpiovTal anoTEAEOUATIKA TOUG OIKOVOMIKOUC, avBpwnivoug Kal
TEXVOAOYIKOUG NOPOUC OTOUG OUYXPOVOUG OpYavIiGHoUC.




